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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6








Part - A 




Max.Marks:20
Answer all QUESTIONS

	
	
	BCLL
	CO(s)
	Marks

	1
	Define product and list out its characteristics.
	L1
	CO1
	[2M]

	2
	What is a new product and what are its characteristic features?
	L1
	CO2
	[2M]

	3
	Explain about the post market analysis of the launch of the product.
	L2
	CO3
	[2M]

	4
	Define servicescape.
	L1
	CO4
	[2M]

	5
	Describe briefly about service design.
	L1
	CO5
	[2M]

	6
	What is service quality?
	L1
	CO6
	[2M]

	7
	Explain about the Product Mix briefly.
	L2
	CO1
	[2M]

	8
	How is online retailing performed by the retailers?
	L1
	CO4
	[2M]

	9
	List out the tools for service design.
	L1
	CO5
	[2M]

	10
	What are the elements of service quality?
	L1
	CO2
	[2M]








Part – B 




Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	11.
	a)
	Illustratively summarize about the Product levels.
	L6
	CO1
	[5M]

	
	b)
	Classify the products into various types and explain about each one of them with examples.
	L2
	CO1
	[5M]

	
	
	
	
	
	

	12.
	a)
	Discuss about the new product development process.
	L2
	CO2
	[5M]

	
	b)
	Diagrammatically explain about the Break Even Analysis.
	L5
	CO2
	[5M]

	
	
	
	
	
	

	13.
	a)
	Narrate about the steps to fix the final price while launching a product.
	L6
	CO3
	[5M]

	
	b)
	Explain about the Methods of Digital Marketing.
	L6
	CO3
	[5M]

	
	
	
	
	
	

	14.
	a)
	Discuss about the Five levels of service.
	L2
	CO4
	[5M]

	
	b)
	Explain about the 7 P’s for Marketing of services.
	L6
	CO4
	[5M]

	
	
	
	
	
	

	15.
	a)
	Illustrate the customer involvement in the production process.
	L4
	CO5
	[5M]

	
	b)
	Summarize the Methods of distribution of services.
	L6
	CO5
	[5M]

	
	
	
	
	
	

	16.
	a)
	Discuss about the service quality measuring tools.
	L2
	CO6
	[5M]

	
	b)
	Outline the challenges and problems of service quality in India.
	L4
	CO6
	[5M]

	
	
	
	
	
	

	17.
	a)
	Discuss about the product market fit analysis with suitable examples.
	L2
	CO1
	[4M]

	
	b)
	Discuss about idea generation and concept test of new product development.
	L2
	CO2
	[3M]

	
	c)
	Explain about the types of retailing.
	L2
	CO3
	[3M]

	
	
	
	
	
	

	18.
	a)
	Outline the characteristics of services.
	L4
	CO4
	[4M]

	
	b)
	What are the attributes of a good design?
	L1
	CO5
	[3M]

	
	c)
	How the cost of quality in service.is determined.
	L1
	CO6
	[3M]
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